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Foreword

It’s been our honour to serve Saffron Walden town 
centre. We were all taken by surprise when this 
time last year COVID-19 hit. The pandemic has 
changed the way we do things and propelled 
the world into a new normal. Different figures 
are used, but the common theme is that we have 
moved on years of progress in months; the so-
called ‘tech-cceleration’ has facilitated this change. 

Some key themes have emerged. There 
has been massive online sales growth and 
decline in footfall in our town centres. Working 
from home has become the norm. Increased 
importance is being placed on being local and 
building community. This is changing the use 

by Shara Vickers, BID Chair

and purpose of the high street and town centre. 
Finally, consumers habits of spending time and 
money has changed. It is not to say things will 
never return to the way they were, but that may 
not be for some time yet. And even that will look 
a little different. 

As vaccines are gradually rolled out in the UK, 
there is light at the end of the pandemic tunnel. 
These changes are significant but there is a silver 
lining, as they open opportunities for innovation. 
We have seen already, many of our town centre 
businesses have successfully changed their way 
of working to pay bills and keep trading. 

Our purpose as the BID remains the same - to 
help the town’s business thrive. This is the basis 
of everything we do, to promote and support our 
businesses encouraging people to spend money 
in Saffron Walden. Now as we face a new normal, 

interacting, working and shopping have taken 
on new meanings. We can be creative and solve 
problems together, use technology more and 
adapt our marketing to reach our customers 
and clients innovatively. 

As the BID team we are excited about 
what we can achieve as a strong town centre 
business community. So let’s carry on sharing 
ideas, working together and supporting each 
other so our beautiful, historic market town 
continues to thrive.

There is a change in the use  
and purpose of the high street 

and town centre.

Our purpose as the BID has 
remains the same - to help the 

town’s business thrive. 



What we 
achieved in 
2020 to now

Support Saffron website
The past few months have been tough for 
everybody. Our focus has been to help our 
business community get through this time - and 
we’ve made some good progress.

We launched the Support Saffron Walden 
website in March with practical information 
such as which businesses are open, how they 
are operating, their trading hours and the 
government support that’s available.  

Welcome back Saffron 
Walden 
When restrictions eased for the first-time last 
summer, we helped local businesses get back 
on their feet with our ‘Welcome back Saffron 
Walden’ campaign.

• We gave out hundreds of recovery packs to our 
BID members which included stickers to help 
distancing and hand sanitisers for premises and 
dispensers on pavements.

• To attract people back to our high street, we 
organised a big community clean up which 
involved dozens of volunteers from our local 
shops and offices.

recovery packs

community clean-up

Support Saffron 
Walden website
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• We also installed hand sanitiser stands, 
hanging flower baskets and social distancing 
stickers around town.

• We put Saffron Walden on the map with over 
30 pieces of coverage in national and local 
press  over 20 businesses have been profiled 
across the stories.

hand sanitiser stations

flower baskets
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UK Hospitality chief 

executive Kate Nicholls told 

BBC Radio 4’s Today 

programme: “At two metres 

you are receiving 30 per 

cent of your normal 

revenues, at one metre it 

gets up to 70 per cent – so it 

is the difference between 

success and failure for  

many of those businesses. 

They will need support if 

two-metre social distancing 

is in place.
“If that is what the 

science says and if that is 

what our public health 

needs, that is what we will 

maintain. We just need to 

have the additional 

Government support to 

make that workable.”

Added support through 

grants, loans or VAT cuts 

may be needed, it has  

been suggested.
Reopening of venues is 

expected to begin from  

July 4 in England and the 

Government is expected to 

publish its guidelines on 

how pubs, restaurants and 

hotels can begin to welcome  

customers again soon. 

By Jon Coates 

CONSUMER EDITOR

   GRAND REOPENING

THE HEARTBEAT 
RESURRECT THEM 

UK Hospitality chief

By Helen William

THE two-metre social 

distancing rule should be 

halved if businesses in the 

hospitality industry are to 

survive when they finally 

reopen, trade organisations 

have warned.
The British Beer and  

Pub Association and UK 

Hospitality fear that many 

venues such as pubs and 

restaurants will not  

be able to make enough 

money if the rule, which 

restricts customer numbers, 

stays in place.
BBPA chief executive 

Emma McClarkin said: “It 

must be recognised that no 

two pubs are the same and 

for many, ensuring a 

distance of two metres will 

be impossible, keeping them 

closed for much longer.

“Actioning advice from the 

World Health Organization 

for example to use one 

metre for social distancing 

from July would enable 

many more pubs to viably 

reopen and serve their 

communities again.”

Pubs need 
to bring  
us closer 

the items our high street shops 

were not allowed to sell through 

forced closure.
They still need to do their bit, 

pay fair taxes and contribute more 

– and I hope the Johnson govern-

ment will now give serious consid-

eration to how we can ensure a 

more equitable retail playing field.

As part of this conversation the 

Government needs to think long 

and hard about a wholesale 

reform of business rates.

Short-term rate relief to help 

the retail sector recover is 

welcome but it does not replace 

the need for fundamental change.

Reform should include reduced 

rates for new and expanding busi-

nesses and 100 per cent relief for 

public sector organisations.

These could include NHS facili-

ties or further education colleges 

which bring their services down to 

vacant high street storefronts.

We also need to consider that 

returning to normal doesn’t mean 

returning to the status quo. High 

streets were struggling before cor-

onavirus hit and will continue to 

do so once it has passed unless 

major reform is forthcoming.

In my view, reform should be 

about the make-up of high streets. 

We need to think about how we 

create sustainable town and city 

centres, introducing not only more 

public services but also housing.

Town centre accommodation 

allows people to live close to 

places of work as well as local 

stores fighting for survival.

On public services one thing  

the pandemic has highlighted is 

the health disparities between 

communities. Local health ser-

vices such as walk-in and scanning 

centres will help address this, par-

ticularly in less affluent areas.

Ultimately however, these long-

term aspirations must be comple-

mented by a short-term revival. 

Ahead of the Government’s 

official reopening date next week, 

shops are busy doing everything 

they can to make themselves safe.

If they can achieve that custom-

ers will have the confidence to 

return, marking a symbolic start 

of our journey to normality.

individual appointments before 

10am and after 3pm.

Mother-of-three Hayley, who has 

managed the boutique since 2011, 

added: “I want to utilise the hours 

outside our agreed trading times to 

allow people to come in by 

themselves and shop, as there are 

bound to be people wary of coming 

out at first.”
Nearby in Church Street a baker 

has already had a successful taste of 

life under restrictions.

Megan Channock has been 

running Minimissbread with 

husband Jeff since last May.

As a food business they could 

have stayed open during lockdown 

but decided to close as they did not 

want to tempt people out 

of their homes for the 

luxury of their sourdough 

loaves and their fresh 

cinnamon buns.
Megan, 40, said: 

“When we made fresh 

buns we had long 

queues down the 

street and did 
not think this 
was responsible.

“Now everyone is 

better at queuing 

safely, so this won’t 

be a problem.”
The couple built 

a hatch across the 

entrance of their 

small shop and 
reopened on 
Saturday mornings 

three weeks ago. The 

response was incredible. They sold 

all their 150 loaves of bread in an 

hour – and had to close.

Cafe culture will also make a 

tentative return to the town.

Bicicletta, a bicycle-themed cafe, 

has been selling takeaway coffees 

for the past two weeks but only two 

of its 16 staff have been taken off 

furlough for now.
Manager Pete Moore is hoping to 

bring some more staff back if cafes 

are allowed to serve customers on 

tables outdoors from later this 

month but will only open for longer 

hours when office workers return.

He may also benefit from plans to 

temporarily pedestrianise the town.

Shara Vickers, from the town’s 

Business Investment District, said: 

“Saffron Walden is a lovely quaint 

town with small shops in narrow 

streets. We want to pedestrianise 

the town centre so people can 

safely step into roads to walk past 

queues of shoppers 

on pavements.”
Many of those shoppers are 

likely to be attracted back 

by the longest-running 

family business in the 

town – homeware store 

Angela Reed, which 

opened in 1880.
David Reed, the 

fifth generation at the 

helm, is implementing 

a one-way system at 

the shop, as well as an 

antique store he owns 

– which presents slightly 

differient issues. 
He said: “We can’t 

really sterilise an 18th 

century chest of 

drawers, so we’ll be 

asking people to clean 

their hands when they 

come in.”

Leading the way... The town 

trading for nearly 900 years

HIGH Streets will be back in 

business a week tomorrow and 

retailers in one of the country’s 

most historic towns are ready to 

take a lead.
Traders have been working in 

Saffron Walden since the bustling 

town was granted a market charter 

in 1141 – so they know a thing or 

two about recovering from the 

occasional setback.

Unity is key, according to the 

retailers who have agreed a 

common set of guidelines.

They include the same core 

opening hours, from 10am to 3pm, 

to provide visitors with the best 

possible experience.

Retailers have also embraced the 

new social distancing rules and 

changed store layouts to keep 

customers and staff safe.

Hayley Attridge, 55, the owner of 

Blue, a ladies clothes shop in King 

Street, has been impressed by the 

way her fellow retailers have 

agreed to work together after 

discussions on WhatsApp.

She said: “Most stores are doing 

the same hours so people visiting 

the town will know that when they 

come they will find everything will 

be open.”
Fashion shops have agreed to 

restrict the number of people 

inside, but each has their own way 

of helping customers. 

Shoppers at Blue who buy 

without trying clothes on will  

be given a seven-day refund 

guarantee. They will also be allowed 

to try on clothes in a changing room 

but will be limited to three items 

they are genuinely interested in 

buying – as any not bought will 

then have to be quarantined in a 

store room for 72 hours.

The shortened opening hours  

will also allow shoppers to book 

WALK TALL: Shara 

Vickers wants roads 

closed to help shops
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  CORONAVIRUS:    

OUR HIGH STREETS ARE 
OF LOCAL AREAS. LET’S 

‘We cannot risk  

a second wave  

of infections’

By Andy 
Street
MAYOR OF THE 
WEST MIDLANDS 

AND FORMER MD 

OF JOHN LEWIS

AS LOCKDOWN measures grad-

ually begin to ease there has been 

lots of talk about returning 

to “normality”.
Car showrooms are open, peo-

ple are allowed to gather outside 

in slightly larger socially distanced 

groups and many businesses are 

starting to return to work.

But there will be no bigger 

signal of normality returning than 

when our high streets swing 

their doors open for business 

once again. 
From big-name department 

stores to our local independent 

traders, the symbolism of our 

favourite shops opening up again 

cannot be overstated. It has been 

an incredibly testing time for our 

national economy and this will be 

the most visible sign of it trying to 

spring back into life.

Visible vibrancy also helps pro-

vide a sense of wellbeing, a key 

driver behind economic success. 

And the return of the high street 

won’t just provide a visible boost. 

Yes, high street retailers may  

not quite be the economic power-

house they once were, but in the 

wider West Midlands the whole-

sale and retail sector still employs 

more than 400,000 people and 

around 50 per cent of people take 

their first job in retail.

If we want to protect jobs and 

keep people in work the return of 

the retail sector is key.

Some business leaders such as 

the boss of Marks & Spencer have 

said this pandemic will signal the 

death of the high street. I disagree 

wholeheartedly as we are sociable 

beings who crave interaction.

We want to feel anchored to 

our local streets and shops, 

not tethered instead to some 

unknown algorithm.

Forget warehouses, it’s our high 

streets that knit communities 

together. They are the heartbeat of 

local areas and their resurrection 

will mark the important return  

to socialisation. This matters to  

our big cities like Birmingham, 

Coventry and Wolverhampton but 

perhaps more importantly to our 

smaller towns and villages.

If there is to be a silver lining 

from this crisis I hope it will be the 

reinforcement of the need to buy 

local and support the commercial 

ecosystem of these local centres.

Community spirit and the 

resulting social capital have seen 

us through the worst and now is 

the time for people to support 

their high street as things slowly 

return to a new normal. But 

people will only offer this support 

and return to high streets and city 

centres once they have the confi-

dence they can do so safely.

The onus is on retailers to prove 

to customers that they can make 

their stores safe. If I was still run-

ning John Lewis all my focus and 

energy would be centred on this.

And having seen what a brilliant 

job supermarkets have done 

throughout this crisis I would have 

complete confidence that it could 

be made to work for a big depart-

ment store as well. There is also 

confidence to be gained from 

looking at how other businesses 

outside of retail have adapted in 

an attempt to stay open whilst 

also keeping customers safe.

Innovative bars and restaurants 

have turned their hand to takea-

way services while car showrooms 

have introduced a range of social 

distancing measures to allow for a 

safe reopening this past week.

And it is this safety aspect we 

must keep at the forefront of our 

minds at all times. Not only must 

people’s lives and their families 

come first but we cannot do any-

thing that would risk a second 

wave of infections.

This would of course mean 

stricter lockdown measures rein-

troduced and that could well be a 

knockout punch for our economy.

This crisis has brought into 

sharp focus the future of our high 

streets and what needs to be done 

to help them survive and thrive.

First we must look at the role of 

online tech giants like Amazon 

who have done astronomically 

well during this crisis in delivering 

READY: Saffron Walden, and 

circled from top, boutique owner 

Hayley Attridge, artisan bakers 

Megan and Jeff Channock and 

David Reed who owns two shops

media coverage



Town centre events 
The past year has been tough for everybody. Our 
focus has been to help our business community 
get through this time - and we’ve made some 
good progress.
• In September we ran the first Window On 

Walden effectively creating an outdoor market 
space for our town’s businesses. We had over 
20 businesses in the market square and it was 
well attended by residents. Afterwards, we 
ran a series of social media posts to support 
businesses that took part. 

• With the lockdown in the autumn and with 
Christmas around the corner in partnership 
with Uttlesford District Council we launched 
Click It Local. This is an online marketplace in 
which people can buy from a variety of our local 
independents and get items delivered to their 
door in one delivery. Nearly 40% of the stores on 
CiL (Uttlesford) are SWBID members, and three 
of the top performing businesses are SWBID 
members. 42% of orders are from SW residents. 

WINDOW ON WALDEN EVENT 

Thursday  17th Sept  from 9am  to 3pm

Pop up event in the town centre celebrating our amazing local independent businesses

King Street & Market Square Saffron Walden

To find out what  businesses will be  there, follow us on    @SupportSaffronWalden

www.supportsaffronwalden.co.uk

In association with

WOW Poster.indd   1
WOW Poster.indd   1

11/09/2020   2:48 pm
11/09/2020   2:48 pm

Window on 
Walden event

Your local High 

Street delivered 

to you.

SAFFRON WALDEN

1 Put in your postcode  

2 Browse by shop  

or product 3 Add products 

to your basket and pay  

4 Choose delivery or collect 

from store

Buy from lots of local retailers online 

with one website, one payment and 

get one same day / next day delivery.

Uttlesford
District Council
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• In December, we made sure Saffron Walden 
embraced the festive feel. It gave us a little 
bit of relief at the end of a testing year. We 
installed winter hanging baskets, put up 
lighting in Rose & Crown Walk. Central Arcade 
and The Cockpit as well as some Christmas 
themed window displays in empty properties. 
The Selfie arch and extra decorations really 
cheered up the town.  

Saffron Walden BID 
Saffron Walden Business Improvement District (SWBID) is a local, democratically elected legal entity 
established in 2018 and is run by a volunteer board of directors who represent town centre businesses. 
Its aim is to deliver specific initiatives that help the town’s businesses thrive funded by a levy paid by its 
members and runs for a five year term.

Fa
nta

�ic �ri�mas Ar�

  A dazzling 
sel�e experience!

Saffron Walden Business Improvement District

  EXTENDED  
 CHRISTMAS  

SHOPPING HOURS
Thurs 10th Dec

 Covid-safe shopping 

 Shop and eat till late 

 Free parking after 5pm

Many local businesses 

will open more hours on 

other days too.

www.supportsaffronwalden.co.uk

Check social media  

for details or go to
supportsaffronwalden.co.uk  

nat west windows

selfie arch



Business support 
• And we’ve been there for our business 

community. Since the pandemic hit us, we’ve 
issued over a hundred updates via email and 
WhatsApp and helped dozens of our BID 
business community access tens of thousands 
of pounds in government grants. 

• We have boosted our social media presence 
with help from a local specialist Mandy Weetch. 
Our focus has been to promote and augment 
BID member social media activity with regular 
profiles and updates. In the past year, 287,000 
people have seen the posts, they’ve been 
shared and liked thousands of times. 

‘Thanks to the  BID team for all 
your help and support this year, its 
been really good to see everyone 

trying to pull together’

‘Thank you for the info and 
consultation on our behalf’

‘…love our town and all who work 
in it to everyone’s benefit…’

The Saffron Walden Business Improvement District is proud to support our Saffron Walden 
businesses - they are working hard to provide delivery and click and collect options for you. Most 
of the restaurants, cafés and pubs offer a takeaway option so you can enjoy their delicious fares in 
the safety of your own home. Our wonderful shops are also offering covid safe click and collect or 
delivery options to help with all of your retail needs. Please check www.supportsaffronwalden.co.uk 
for up-to-date information on opening hours and collection options. Please support our local businesses and they will continue to give you the excellent customer service you are used to. Check out Click it Local, it offers you a same day or next day delivery service for many of the shops and foodie places in town. www.clickitlocal.co.uk/uttlesfordWe understand that these are tough times at the moment  and our local businesses are here to help you through this.

SAFFRON WALDEN TOWN IS HERE FOR YOU DURING THIS LOCKDOWN. 

SHOPS/RETAIL
Angela Reed A: Clifford House, 5-7 Market Hill, Saffron Walden  

W: www.angelareed.co.ukT: 01799 520056
E: shop@angelareed.co.uk

We are open online for click and collect and for delivery.

Amy Louise 
Florists

A: 31 High St, Saffron WaldenW: www.amylouiseflorist.comT: 01799 513514 or email at E: amylouise2010@hotmail.co.uk

We are able to offer collection and delivery of flowers 6 days a week Mon to Sat 9.30am to 4.30pm. Telephone or email.Art @ Home A: 40 High Street, Saffron Walden, CB10 1EPArt @ Home are offering a Click and Collect Service. This will be by appointment 
only. Please email us at enquiries@art-at-home.org.uk. Alternatively, our website 
offers a click and collect option at checkout. Art-at-home.org.uk.Blue W: www.bluesaffronwalden.co.ukA: 32 King Street, CB10 1EST: 01799 513315

E: bluesaffronwalden@gmail.com

We currently have 70% sale running online and an extra 10% off everything with every order.
Church Street 
Gallery

A: 17 Church St, Saffron Walden E: debbie@churchstreetgallery.co.uk  M: 07919 100214
W: www.churchstreetgallery.co.uk.

Free local delivery in town and to surrounding villages. Click and Collect available by arrangement (phone or email). We are also on Click it Local.
Craft Days A: 27 High Street, Saffron Walden, CB10 1AT

W: www.craft-days.co.ukE: info@craft-days.co.uk

Website open 24/7. Limited stock onClick it Local. for local delivery.  You can order by email if can’t find anything on website. info@craft-days.co.uk. Click and Collect available Tues and Thurs.
Design 
Essentials

A: 7 Market Row, Saffron Walden, CB10 1HBWe are offering click and collect and deliveries locally. Contact details are: Maya 
Ellis, 07487761801 and website is www.designessentials.org.uk. Click and collect 
days are Tues, Wed, Fri & Sat afternoon. Game On 

Toymaster
A: 30 High Street, Saffron Walden, CB10 1AX
T: 01799 506070
E: enquiry@gameongames.co.uk W: www.gameon-toymaster.com

We are offering both Click & Collect and Ring & Reserve service with payment taken at the door. Alternatively we have free delivery on orders over £40 on our website or over the phone.Jacks Outdoor A: 36 High St, Saffron Walden CB10 1EPT: 01799 521197
W: ww.jacks1952.co.uk

Shop online at www.jacks1952.co.ukLocal delivery and click and collect service also available.Me & Mrs Jones A: 6 Abbey Lane, Saffron Walden, CB10 1AG T: 01799 516202E: info@meandmrsjonesltd.co.uk W: www.meandmrsjonesltd.co.uk
Click and collect from our shop Monday, Wednesday and Friday 10am-12noon.
Local free delivery. Our website and Instagram updated daily. All current stock is half 
price. Facetime appointments availble for personal shopping – call for details.

Phone Junction A: 21a High Street, Saffron WaldenT: 01799 510800 We are offering call and book repairs for mobile phones, laptops & tablets. 
Talents A: King Street, Saffron WaldenW: talentsgifts.co.ukE: peter@talentsretail.co.ukM. 07780 618532

Talents Click & Collect:Saturdays & Wednesdays 9.00am to 12.00 noon.
The Smithy / 
Helen C Walls 
Jewellery

A: The Smithy, 3 The Cockpit, Winstanley House, Saffron Walden, CB10 1HQ
W: www.helencwallsjewellery.com

Click & collect available and Click it Local for delivery. Commissions and repairs where possible.The Toy Box A: 5 Market Row, Saffron Walden E: info@toyboxsaffronwalden.uk  
W: www.toyboxsaffronwalden.uk We are offering a collection service contact 
Catherine on 07527336962. Also on Click it localHAIR & BEAUTY/WELLBEING

Beauty Box A: Beauty Box, 5a Market Row, Saffron Walden CB10 1HB
E: julie@beauty-box.co.uk

Offering online sales via:  www.beauty-box.co.uk.  Please email if you have any questions.
M Riccio Hair  A: Gibson House, 13 Market Hill, Saffron Walden.FREE shipment/delivery on all products purchased, (including Gift Packs & Gift

Vouchers), over £20.00. Please email info@mricciohairdesign.co.uk OR use 
the Click it local website. Thank you for your continued support during these 
challenging times.

Mokshala Yoga 
Centre

A: 5 Goldhill House, Gold Street Saffron Walden, CB101EJ
T: 0778 430 1499
W: www.mokshalayoga.co.uk

We run a diverse range of yoga classes live online with expert local teachers 7 days a week in our Virtual Shala. See website for timetableRei-juvenate A: 4 Market Hill, Winstanley House Shop 1, Saffron Walden, CB101HQ
W: www.rei-juvenate.com E: info@rei-juvenate.com T: 07762543938
Click & collect or free local delivery available. Gift vouchers, custom-made crystal 
jewellery, gel removal kits, holistic books, h/salt lamps and a variety of holistic 
goods. We also offer vegan, cruelty-free & natural skincare / makeup. 20% off all 
makeup in stock.

Suitablilty A: A: 8-9 Central Arcade, Saffron Walden, Essex, CB10 1ER.T: 01799 526248
E: kam@suit-ability.co.ukW: www.suit-ability.co.uk

Open from 10am to 3pm Mon-Sat for dry cleaning, shoe repairs, key cutting and alterations and repairs and much more.
The Foot Health 
Clinic Podiatry 
Services

A: 69 High Street, SW, CB10 1AAT: 01799 521496
W: www.thefoothealthclinic.com

We are open and have been throughout all lock downs as a private medical practice supporting NHS services.
We Are Bare 
Beauty

A: 16 Market Row, Saffron Walden CB10 1HB.
W: www.wearebarebeauty.comE: hello@wearebarebeauty.com 

Offering online skin care advice and selling Sesderma Skincare online.
FOOD & DRINK
Bella Bella A: 30 King Street Saffron Walden, CB10 1ES

W: www.mybellabella.co.ukT: 01799 218 097

Open for delivery or collection! Vegan & Gluten-free friendly. Tues-Sat, 11am-10pm. Monday from 5pm. Closed Sun. You can order through the website for collection or delivery. Special offers Mon toThurs.Bicicletta A: 1-2 Market Row, Saffron WaldenW: www.biciclettavelo.com
Currently open 9-1 everyday.Offering takeaway coffee, cakes, pastries & toasties. Click it local too.

Burtons 
Butchers 

A: 9 King Street, Saffron WaldenT: 01799 522270 or 520385 E: sales@burtonsbutchers.comW: www.burtonsbutchers.com

We are open 7am - 5pm Monday to Saturday. We also offering home deliveries. 
Cafe Coucou A: 17 George Street, Saffron WaldenT: 01799 513863 We are open Tuesday to Saturday 9-2 for takeaways only. We are still operating with Click it Local as well.Costcutter and 

Post office
Post office is open Monday -Saturday 9:00am-5:30pm. Costcutter- independent 
supermarket and off-licence open: Sun- Thurs 7:00AM- 10PM, Fri & Sat open til 11pm

Fish and Chips A: Fish and Chips,48 High Street, Saffron Walden, Essex. CB10 1EET: 01799 524256
W: www.ishandchips.co.uk

Open as usual for collections, deliveries and take away. Call / order online. Lockdown hours: Sun - Thurs 3-9pm. Fri -Sat 12 - 9pmGluttons A: 13A King St, Saffron Walden,  CB10 1HE
T: 01799 522220/07920 100235FB/Insta: @gluttonssw

Burger night every Saturday in Jan & Feb - collect and local delivery. Contact us on Facebook & Instagram.Hill St. 
Chocolatier

A: 7 Hill Street, Saffron Walden, Essex. CB10 1EH W: www.hill.st
T: 01799 521555
Open: Mon to Fri 9am-4.30pm, Sat 8am-5pm & Sun 10am-4pm.Collections Mon to Sat for same day local deliveries through Click it Local.
Nationwide delivery or click and collect use www.hill.st.Joseph Barnes 

Wines
T: 01799 528019
E: info@josephbarneswines.comW: www.josephbarneswines.com/

Open Mon-Thurs 10am-4pm, Fri-Sat 9.30- 5.30.  Contact free home delivery and wines available via  Click it Local.
MINI MISS 
BREAD

A: 2a Church Street, Saffron WaldenW: www.minimiss.co.ukFB/Insta:@minimissbread

Open Thurs/Fri/Sat from 11am until we sell out, offering a reduced sourdough menu given Covid restrictions.The Restaurant 
on Church Street

A: 2 Church Street, Saffron WaldenW: www.trocs.co.uk                              E: reservations@trocs.co.ukT: 01799 526 444

The Restaurant on Church StreetTakeaway on Tues to Sat evenings from 6.30pm-9.30pm.Saffron Fish Co A: 5 George St, Saffron Walden CB10 1EWT: 01799218160
E: Saffronfishco@gmail.comW: www.saffronfishco.com

Open Tues-Fri 8am-2pm, Sat from 8am-4pm. Contact free home delivery is available
Subway A: 1 Goldhill House, Gold St, SWE: subwaysaffronwalden@outlook.comOrder online link: www.subwaysaffronwalden.co.uk/ordernow

Open Mon to Fri, 9am to 6pm. Sat & Sunday, 9am to 4pm for click & collect / take away service.
The Trawlerman 
Fish Bar

A: High St, SW. T: 01799 522016 W: www.saffronwaldenfishandchips.co.ukOpen for click & collect/takeaways and local contactless deliveries. Every shift, 
we check staff  temperatures allow only 1 customer at a time. Open: Mon & Wed 3:30-9pm, Tues & Thurs 11:30am-9pm, Fri & Sat11:30am-
9:30pm. Sun CLOSED.  Payment by card, apple and android.

     @saffronwaldenbid

• On behalf of our members, we’ve taken 28 
full page adverts in the local papers since 
April 2020 to let residents know about how to 
engage with over 60% of our local businesses 
including offices, trading in some way either 
online or through Click it Local.

Next Steps 
It has been good to reflect on the past 12 months 
and pick out the highlights of what we have been 
able to achieve together. We are one of the 
smallest BIDs in the country but working together 
as the business community in Saffron Walden we 
are punching above our weight and coming out 
the other side stronger together.  
Yes, the post-pandemic landscape may have 
changed the way we live – and is still impacting 
it - but our original mission as the BID is 
unchanged in terms of ‘attract, engage and 

thrive’, and our message to ‘support local’ is the 
same. We are reviewing our current approach 
and tactics, and as in 2020, will continue to be 
flexible as we move into 2021. But one day the 
pandemic will be behind us and we need to be 
as ready for that. In the coming months, the 
new BID board will take a fresh look at what the 
Saffron Walden business community needs. Let’s 
carry on sharing ideas, working together and 
supporting each other so our beautiful, historic 
market town can thrive.  

The BID Team 2019-2020 
Shara Vickers, Chair - Tela Ltd | Julie Redfern - Vice Chair - Beauty Box | Ian Hudson - Oshé | Gary 
Hyams - Support 4 Sight | Faye Bailey - Finery & Co | Lesley Elder - Tea Amo | Mike Riccio - M Riccio | 
Claire Hunnable - Saffron Building Society | Kathryn Horgan - Waitrose | James de Vries, Councillor | 
Louise Scutt-Richter - BID Manager. Email: louise@saffronwaldenbid.co.uk
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